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Apple 1984 video
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. 7,500 songs'in your pocket.  Wo
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the plums.
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Born to fascinate. www. mercedes-benz.com.sg/sls-amg

The SLS AMG has







VW Tiguan



Nissan Brand Video



Nissan Leaf Polar Bear
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IMPOSSIBLE IS JUST A BIG WORD THROWN
AROUND BY SMALL MEN WHO FIND IT EASIER
TO LIVE IN THE WORLD THEY'VE BEEN GIVEN
THAN TO EXPLORE THE POWER THEY HAVE
T0 CHANGE IT. IMPOSSIBLE IS NOT A FACT.
IT'S AN OPINION. IMPOSSIBLE IS NOT A
DECLARATION. IT'S A DARE. IMPOSSIBLE IS
POTENTIAL. IMPOSSIBLE 15 TEMPORARY.

IMPOSSIBLE IS NOTHING.
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Adidas - Olympics
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Made in China
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Green Pedestrian Crossing






Apple Think Different
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